THE MODEL

Women and Girls Lead sparked conversations, inspired action,
and helped fuel a movement to empower women and girls
across the United States and around the world.

Our 60 documentaries introduced

unforge’c’tal)le and inspiring characters —

from the pioneering astronauts of
Makers to the streetwise girls of The
Revoluﬁonary Opﬁmis‘l's to the inspiring

More than 59 million Americans found
young women of The Graduates. our stories on Jcelevision, online, in
classrooms and at live events across

the country.

We started breal{’chrough dialogue

on complex issues like education,

leo.dership, poverty, and violence —
at 1,408 live discussions, through
800,000 Facebook interactions, and

We par’cnered with more than

with events fea’turing high-pro-

1,400 organizations to inspire

file champions like Geena Davis, local and national action — by

America Ferrera, Nicholas Kris’tof,

and Mohammed Yunus.

individuals who donated time

and money, by decision makers

Who pusllecl EOI‘ PO].ICY cllo.nge,

and by major nongovernmental
organizations (NGOs) that

expanded ’cheir scope ancl IGG.CI‘)

using our films.

IMPACT

Toge’cher, these strategies contributed to real
progress — a national dialogue about women

and girls, a more inclusive conversation about

gencler issues, and ’cangible changes in institu-

tions and communities.
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